HELLO, FRIEND!
My name is Jess Woodward - otherwise known as [VCA (pronounced ‘Jay-vee-ka'). I'm a details—oriented designer/sass-enthusiast/geek, with a
penchant for getting things done and clever thinking. Driven by a burning need to ‘crack the case’, seeing my work come to life keeps me going.
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AUT ART+DESIGN 2012 PROSPECTUS CENTREFOLD

A live, paid brief for AUT Marketing done with a partner, this poster was the centrefold of the 2012 Art+Design prospectus. This prospectus—and
therefore this design—was delivered to 7,000 students nationwide. The aim was to represent each teaching discipline through footwear.
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HERSHEY’S FISHES BRANDING AND PROMOTION

Group project completed through AUT. My role was that of Production Manager; aside from pitching the campaign to the client at meetings, | was
also in charge of managing the team’s workload, copywriting, and producing the net for the box so that the Art Director could design the exterion
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TL+C BILLBOARD & PRINT AD CAMPAIGN \
Live brief completed with a partner through AUT, for which the client shortlisted us and provided a collection of thank you gifts. The aim of this }
|

campaign was to highlight the aesthetics and the function of these make-up bags: beauty.
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FORD FOCUS PRINT CAMPAIGN }
Pre-live brief done during a 2 week paid internship at advertising agency | Walter Thompson. It was asked that the campaign have the same tone as |
the Top Gear TV show. The focus of the campaign was extreme testing measures Ford put the car through. Final outcome would be photographic. |
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Problem Gambling Foundation working with communities
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Our Beliefs

A hypothetical brief run through AUT, we were assigned a charity to rebrand and then produce an annual report for. My logo design was based
upon the ripple effect problem gamblers have on other people’s lives, with colours and imagery chosen to allude to fresh starts and hope.

\
\
JVC ﬁ PROBLEM GAMBLING FOUNDATION CORPORATE WORK
\
\




PHOTOGRAPHY

Above is a collection of hobby photography of mine. There are a range of features | look for in a good photo—cropping, lighting, depth of field

(which is more often my main focus), tone—but ultimately what | am to convey in my photos is a particular feeling or mood.



['he Chariot

THE COMPENDIUM OF SOULS

A self-initiated brief to create a replica of the book that the characters Elizabeth and Theodore carry in the Atlus video game Persona 3. All up, the

book took approximately 80 hours to create, and | was then commissioned to create a further six copies by interested parties around the world.
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AWARD-WINNING COSTUME RECREATION

My personal hobby is that of ‘cosplay’ - short for costume roleplay, Entirely self-taught, | create my own costumes as well as modelling them, and
have won several awards for my exploits in this field. These photos are by Little-Noise Photography and Jarrod Price and used with permission..
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QUEEN-KILLER’S DIARY {
Self-directed final project for my Degree. The aim of this project was to create a graphic design outcome for my developing narrative called |
“Dominari Liber”. Through the diary of the main character | chose to convey both the narrative and the tone of the time period (faux- 1890s). |




Skills and Qualities:

Proficient in use of Adobe Photoshop, lllustrator and InDesign, competent in use of Adobe
Dreamweaver, Microsoft Word, Emailing and Internet

Good understanding of social media marketing
High level of numeracy and literacy, competant copywriter

Capable in a variety of crafts, including but not limited to sewing, screen printing, prop construction
and book binding

Moderate ability in illustration and photography with own basic equipment (Wacom Intuos3, variety
of traditional media, Canon DSLR 550D with [8-55mm IS lens and 55-250mm IS lens)

Tutoring skills - teach a drawing class each week
Organisational skills, including event organisation

Strong leadership abilities and good team worker

Education:
Tertiary Education, 2009 to 201 | - Auckland University of Technology
Secondary Education, 2004 to 2008 - Howick College

Formal Qualifications gained:

2011 - AUT Bachelor of Graphic Design - B+ Average

2010 - AUT Bachelor of Graphic Design - B+ Average

2009 - AUT Bachelor of Graphic Design - B+ Average

2008 - NCEA Level 3 - Merit Endorsement. Recieved NCEA Level 3 Scholarship for Art Design.
2007 - NCEA Level 2 - Merit Endorsement.

2006 - NCEA Level | - Merit Endorsement.

JVCA

Other achievements:

Co-ordinated the AUT RAW: Graphic Design Exhibition, 201 |

Best in Show (Travel to the Auckland Expo) in the Christchurch Armageddon Cosplay Contest, 201 |
Shortlisted by client for TL+C Ad Campaign, October 2010

Shortlisted as second choice by client for Portofino Ad Campaign, September 2010
Shortlisted by tutors for TVNZ One News Ad Campaign, August 2010
Shortlisted by client for Hampsta brief, April 2010

Best in Show (Travel to the Auckland Expo) in the New Zealand Anime Expo Cosplay Contest, May 2010
Best Group ($100) and Best Skit ($50) in the Auckland Armageddon Expo Cosplay Contest, October 2009
Best Group ($100) in the Wellington Armageddon Expo Cosplay Contest, April 2009

NCEA Level 3 Scholarship for Art Design ($500), 2008

Friends of the Art Gallery Pat Hanley Award, nominated by HOD Art, Jude Wood, Howick College, 2008
ASB Bursary recipient ($150), nominated by Howick College, 2008

Second place in the Auckland Mathematics Association logo design competition, 2008

Work Experience:
August 2011 - 3 weeks paid internship at advertising agency | Walter Thompson
July 2011 - 2 weeks paid work experience at design agency Graphic Detail Ltd

May 2007 to present - Whitcoulls Ltd, Botany Town Centre — Supervisor and Customer
Service Representative.

CURRICULUM VITAE

References are available upon request, so drop me an email if you'd like to know more. If you'd like to see more of my work or find out more
about one of the projects shown, just get in touch—see next page. :D




GET IN TOUCH
Email: jess@jvca.net.nz Mobile: 021 072 6233 Twitter: http://twittercom/jvca Tumblr: http:/jvcatumblrcom




